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Latest Trends in Disseminating Weather Information to the Public





• WMBF is the newest station in the Myrtle Beach/Florence market
• Launched 8/8/2008 with a 6 pm newscast

• We were the first station in the area to broadcast in high definition

• WMBF is owned by Raycom Media 
• Raycom Media is one of the nation’s largest broadcasters and owns and/or 

operates 53 television stations in 36 markets and 18 states.

• Sister stations located in Wilmington, Charleston, Charlotte, and Columbia











FiveThirtyEight Survey – April 20th, 2015

• FiveThirtyEight surveyed 938 people 
through SurveyMonkey with the goal 
of finding where people go to check 
the weather

• 68% of people 18 – 29 checked the 
weather daily

• 87% of people >60 checked the 
weather daily

• The also found that the older a 
respondent was, the more likely they 
received their weather from TV









Web Page views

2009: 8,037,294
2010:      6,583,028
2011:      10,206,955
2012:      14,940,722
2013:      15,926,438
2014:      21,063,460

Growth of 262 %

Mobile views

2009:      1,852,499
2010:      4,432,630
2011:      6,535,697
2012:      8,883,887
2013:      15,407,925
2014:      28,483,058

Growth of 1,537 %



• Because of the slow movement 
of Ana, a lot of time was spent 
updating viewers between 
newscasts

• A weekend landfall also 
presented challenges with 
fewer newscasts













Formed on February 9th, 1870 and operated 

under the War Department

Consists of multiple forecast offices across the

nation

Mission Statement
“Provide weather, water, and climate data, forecasts and warnings for the 
protection of life and property and enhancement of the national 
economy.”













“The purpose of providing NWS short-fuse warnings in 
graphical format is to increase accessibility to these life-
saving products via interfaces that are not conducive to long 
term product display. This is to encourage greater 
availability and more sharing of the warning message to 
platforms such as mobile devices and social media sites.“


